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HEALTH MATTERS 
SEAN PARNELL 

Snapshot of a HALE 
and hearty nation
It’s a good idea occasionally to take stock of your 
life, to consider your health, your fitness, your 
mood and whatever else is important, to see how 
you’re travelling. This is what the Australian 
Institute of Health and Welfare did this week for 
the nation when it released its biennial stocktake 
of health data and trends. While much of the 
data already has been reported, taking a look at 
the big picture and how everything pieces 
together is still important. If you’re taking stock, 
maybe use Australia’s Health 2018 to see how you 
compare. Practitioners and policymakers may 
consider the data too: as AIHW director Barry 
Sandison writes in the preface to the biennial 
report, “many gaps remain and information that 
(is) collected (is) not always used to (its) full 
potential”.

Australians are living longer, and with more years 
in good health. Boys born in 2016 can expect to 
live to 80.4 years, while girls can expect to live to 
84.6 years, and those improvements in life 
expectancy have yet to peak in Australia. A 

measure of quality of life is health-adjusted life 
expectancy, also known as HALE, essentially 
years lived in full health. It has improved, too: 
boys born in 2011 can expect 1.7 more years in full 
health than boys born eight years earlier, while 
girls can expect 1.2 more years. That said, the 
years living in ill health hasn’t change across the 
period and remains nine years for males and 9.9 
years for females.

Fewer Australians are smoking, risky drinking has 
declined, yet good diet and physical activity 
remain a challenge and more people are 
becoming obese. In 2014-15, only 14.5 per cent of 
people aged 18 and older smoked daily (16.9 per 
cent of men and 12.1 per cent of women). With 
alcohol, 17 per cent of adults were still consuming 
more than two standard drinks a day on average, 
exceeding the lifetime risk guideline, with men 
almost three times as likely to drink to excess. 
Fruit and vegetable targets routinely were missed, 
while 52 per cent of adults aged 18 to 64 were not 
sufficiently active to gain a health benefit, along 
with 75 per cent of older Australians.

The leading single cause of death in Australia in 
2016 was coronary heart disease, despite being 
largely preventable. The 19,100 CHD deaths that 
year accounted for 12 per cent of all deaths, and 
43 per cent of cardiovascular deaths, with 40 per 
cent the result of a heart attack. Improved 
interventions and drug options have led to a 
79 per cent decline in CHD death rates since 
1980, particularly for older age groups. However, 
the risk factors that contribute to CHD are 
increasing. In 2014-15, an estimated 645,000 
people aged 18 and older had CHD. Prevalence 
rises through age groups to affect about one in six 
adults aged 75 and older.

Early diagnosis of cancer improves treatment 
options and survival rates, as the science itself 
improves. A little more than half of all women in 
the relevant target age groups participated in 
BreastScreen Australia and the National Cervical 
Screening Program in 2015 and 2016 combined. 
For the National Bowel Cancer Screening 
Program, 41 per cent of invitees participated in 
those years. Melanoma was the cancer most likely 
to be diagnosed early at stage one (78 per cent) 
while lung cancer had the highest rate of stage 
four cancers (42 per cent) among the most 
common cancers. The five-year relative survival 
for all cancers combined for 2009-13 was 68 per 
cent, up from 48 per cent in 1984-88.

The rate of injury deaths in Australia remained 
steady at 48 per 100,000 people in the 10 years to 
2014-15, following an earlier improvement. Injury 
deaths were highest for men and women aged 
over 65, and higher for males in every age group. 
The most common causes of injury deaths were 
falls (37 per cent of all deaths), suicide (23 per 
cent) and transport crashes (11 per cent), though 
there were differences between the sexes. For 
males, suicide was the leading cause of injury 
death (29 per cent of all male injury deaths) while 
for females it was falls (53 per cent of all female 
injury deaths).

Boys born in 2016 can expect to
live to 80.4 years, while girls 
can expect to live to 84.6 years

and TED Talks. More than 8000
people attended last month’s C2
Montreal, where guest speakers
included whistleblower Chelsea
Manning and US rapper Snoop
Dogg. 

Among the dizzying choice of
workshops were a drawing mas-
terclass with a former Disney ani-
mator and an Instagram story-
telling session. 

There also were labs where par-
ticipants could experience aug-
mented reality through virtual
reality helmets or have their brain-
waves recorded. 

According to the chief execu-
tive of C2 International-Asia Pac-
ific, Martin Enault, the aim is to
propel participants out of their
comfort zone to trigger creative
and innovative ideas. But, above
all, C2 is a place to make new busi-
ness contacts. 

Brouillard’s team of “learning
concierges”, dressed in natty
orange suits, helped facilitate
more than 2000 braindates in

Montreal this year. Most were
one-to-one meet-ups but others
involved up to four people. 

Registered participants post a
topic of interest on the Klik app
and invite people to join them or
book into existing braindates.
Topics range from the philosophi-
cal to the technical and everything
between. A facilitator introduces
the dates to each other and escorts
them to the reserved lounge area.

Participants range from chief
executives and professors to start-
up kids seeking advice. At the end
of the braindates, participants can
“klik” together their electronic IDs
and instantly exchange contact
details. 

“We had a 13-year-old boy
come to C2 because it was the only
way he could get in front of
CEOs and vice-presidents. It
would have been almost imposs-
ible for him to get that access
otherwise,” Brouillard says.

Sean Callanan runs a digital
marketing business in Melbourne

called Sports Geek. He went to
C2 Montreal and had 13 braindates
in three days. 

“I posted that I was interested
in talking about podcasting, sports
marketing and Melbourne,” Cal-
lanan says. He was surprised at
how many people took up his offer.
One date was with the digital man-
ager for professional ice hockey
team the Montreal Canadiens. 

“Within 10 minutes we were
diving deep and talking shop about
the world’s best practice in brand-
ing and sports teams,” Callanan
says. “With braindates you get into
the meat of a conversation really
quickly rather than the usual ban-
ter on networking floor.” 

Callanan turned up early to
the braindate concierge desk to
chat to others waiting for their
dates. “Everyone there had an
open mindset, ready to talk with
a stranger.” 

Callanan expects many of his
new contacts will turn into busi-
ness opportunities. 

TINDER FOR THINKERS
Meeting like-minded people to discuss business ideas or shared interests is made easier through a new matchmaking service 
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We’ve been witnessing quite a lot
of summitry lately. President Do-
nald Trump departed early from
the G7 industrialised nation sum-
mit in Canada so he could jet off to
his historic summit in Singapore
with North Korean leader Kim
Jong-un.

But where did we get the idea
that when heads of state or other
top officials convene for diplomat-
ic talks, it gets called a summit?

It turns out that we can thank
Winston Churchill, with some as-
sistance from mountaineer Sir Ed-
mund Hillary.

The roots of summit are in the
Latin word summum, meaning
“the highest”.

In old French it became “some”
or, in its diminutive form, “som-
met”. That was borrowed into En-
glish in the 15th century as summit,
and originally it could refer to the
topmost part of anything, be it the
crown of someone’s head or the
peak of a mountain.

Summit did not enter the lan-
guage of international diplomacy
until February 14, 1950, in a speech
given by Churchill in Edinburgh. 

At the time, the one-time Brit-
ish prime minister was out of
power, as his Conservative Party
had been relegated to the oppo-
sition since the end of World
War II. Churchill’s words none-
theless carried a great deal of
weight in world affairs, and he
would become prime minister
again in 1951.

In his Edinburgh speech,
Churchill called for the opening of
dialogue with the Soviet Union,
recalling the Yalta conference of
1945 that brought together Joseph
Stalin, Franklin D. Roosevelt and
Churchill (the “big three” leaders)
to make postwar peace plans. It
was time, he said, for “another talk
with the Soviet Union at the high-
est level”, adding: “It is not easy to
see how matters could be wor-
sened by a parley at the summit.”

Why did Churchill latch on to
the imagery of the summit, where
leaders could have a parley? 

In his 2009 book Summits: Six
Meetings That Shaped the Twenti-
eth Century, Cambridge Universi-
ty historian David Reynolds
surmises that it was because Brit-
ish newspapers were carrying
news about expeditions to scale
the summit of Mount Everest.

In May 1953, Churchill re-
turned to the theme in a speech to
the House of Commons, calling for
a peace meeting “at the summit of
the nations”. 

At the same time, Hillary and
his Sherpa guide Tenzing Norgay
were setting out to conquer Ever-
est. At the end of the month, news
reached Britain that they had
reached the summit.

A November 1953 masthead
editorial in The Des Moines Regis-
ter considered Churchill’s call for a
new big-three conference “at the
summit”, sceptically noting how

Summit conference or summit
meeting soon became journalistic
shorthand for conferences such as
the one held in July 1955 in Geneva
among Soviet, US, British and
French leaders. And by the 1960s,
that shorthand became even
shorter, with summit becoming
the standard term for conferences
such as US president Lyndon
Johnson’s 1967 meeting with Sovi-
et premier Alexei Kosygin in
Glassboro, New Jersey.

Nowadays, however, the term
has been diluted to refer to any
meeting that its organisers deem
important. So while Gwyneth Pal-
trow convenes her In Goop Health
“wellness summit”, the Interna-
tional Animation Festival holds a
Women in Animation World
Summit and New York has a Soil
Health Summit.

Not every summit can attain
the loftiest heights.

Setting the 
highest 
standard

the Soviets had abandoned their
promises at Yalta.

“American policymakers, for-
tunately, have learned the lesson
of the wartime ‘summit’ confer-
ences even if Sir Winston has not,”
the newspaper commented.

AP

Donald Trump and Kim Jong-un take a stroll during their Singapore summit

While Gwyneth Paltrow 
convenes her In Goop Health 
‘wellness summit’, New York has
a Soil Health Summit

‘Summit’ didn’t enter the lexicon 
as shorthand for top-level talks 
until Hillary inspired Churchill

BEN ZIMMER

For anyone who has ever endured
awkward small talk at business
networking events, the idea of a
purposeful “braindate” may be a
welcome antidote. Braindates are
carefully curated face-to-face
meetings between strangers with a
common interest or a desire to
learn something new.

“It’s an opportunity to skip the
small talk and dive deep into a
topic in 30 minutes or longer,” says
Anne Brouillard, braindate co-
ordinator from E-180, the Mon-
treal-based company that dev-
eloped the concept and the sup-
porting matchmaking app. The
premise is that some of the most
meaningful learning happens
between peers rather than in a for-
mal educational institution. 

“Everyone has some sort of
knowledge they can share, whe-
ther it’s how to run a business,
code an app or cook a souffle,”
Brouillard says. 

While promoting products and
services is against the rules, Brouil-
lard claims more significant
business partnerships result
from braindates than from
traditional networking
events. 

Braindates are one of the
drawcards at C2 Montreal’s
annual three-day confer-
ence. Australians will have a
chance to try braindating
when the C2 event makes its
debut in Melbourne in late
October. 

C2 stands for commerce
and creativity, and it is the
brainchild of Cirque du Sol-
eil and the Sid Lee creative
agency. It’s a business con-
ference unlike any other — a
cross between Burning Man

Toronto-based Ioanna Anto-
nopoulos is a group sales manager
for a hotel chain. She claims the
peer-to-peer knowledge meet-ups
take the hard work out of finding
new business. 

“I managed to find a potential
client or supplier in all 12 of my
braindates,” she says. 

A “self-diagnosed introvert”,
Antonopoulos claims the brain-
dates also helped break down her
usual reserve. 

“On my last day at C2 I found
myself chatting up strangers at
picnic tables and in the coffee line,
developing even more business
along the way,” she says.

According to C2’s Enault,
braindates have sparked projects
for social good and inspired people
to change career or go back to
study. “You never know where the
conversation will lead,” he says. 

Media director Karen Eck
posted the question: “What is the
future of public relations?” Her
braindate turned out to be with the
dynamic PR officer from Mon-
treal’s prestigious Fairmont Hotel.

Within minutes they were talk-
ing up a storm and her brain

was fizzing with new ideas.
He offered to give her

and a colleague and
their prospective cli-
ents a tour of the
famous suite at the
Fairmont where John
Lennon and Yoko
Ono had their week-

long “bed-in” in the
summer of 1969.

“The tour was com-
pletely spontaneous and a

very happy consequence
of my braindate question,”

Eck says. 

How to book a braindate at C2 Melbourne
5 Accept and 

 nominate a time

6 Ten minutes before your 
 braindate you’ll receive a 

reminder on your phone

7 Go to the braindate 
 concierge desk at C2

8 A facilitator will introduce
 you to your date and show

you your reserved meeting place

1 Register and create your 
 profile on the Klik app 

2 Make an offer or a request
 to share specific knowledge

3 Search participants’ 
profiles and other 

braindate offers 

4 You’ll be notified when 
 someone accepts your 

offer or requests a meeting

9 If your braindate cancels at the
 last minute, a facilitator can help

hook you up with someone else with 
the same interests or knowledge 

10 Share or learn something,
 don’t overtly promote 

your business and stay open 

Braindates between two people 
usually run about 30 minutes; for
up to four people they last about
45 minutes 

Participants at the
Braindate lounge

during last month’s 
C2 conference in

Montreal


